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NEXO has grown to become one of the leading sound reinforcement companies in the 
world. We operate in a global market, distributing our products via a carefully chosen and 
highly valued network of distributors and dealers.

Just as we seek to provide our customers around the world with consistently high standards 
of service and support, so we seek to present our brand in a consistent and instantly 
recognisable manner in advertising, promotional materials and web presentations.

These guidelines have been developed to assist our distribution partners in the production 
of their own NEXO promotional materials, and to achieve the uniform look that will 
ultimately contribute to the equity of the NEXO brand.

This document contains information relating to 
the usage of the NEXO logo in print advertising, 
printed promotional material and datasheets, 
and on-line.

It also documents the approved logos for each 
of the major NEXO product ranges.

Electronic files for all of these logos are 
available to download in a variety of formats 
from the NEXO website at nexo-sa.com

Visitors are required to register in the Members 
section to obtain access to logo files and other 
assets including product images, application 
pictures, etc.

You will also find information about the use of 
fonts and typestyles, and advertising designs 
that will help to achieve a uniform look and feel 
for the NEXO brand.

NEXO has earned an enviable reputation for 
excellence in sound reinforcement through 
innovation, engineering and manufacturing 
excellence.

We prefer to present the features and benefits 
of our projects objectively, only claiming what 
can clearly be substantiated with technical 
evidence. We prefer to avoid the hyperbole 
that can sometimes accompany advertising in 
our market sector.

Words we like to use in association with NEXO
Coherence, integrity, linearity, alignment, 
directivity, efficiency, sustainability, 
performance, measured, tested, analysed

Words we don’t like to use in association 
with NEXO: Stunning, incredible, amazing, 
unbelievable, impossible.

Following the guidelines Brand language
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As is often the case in growing companies, 
the NEXO logo has evolved over the years. It 
is quite possible that some legacy materials 
featuring older versions of the logo may still 
be in circulation. In the process of revising such 
materials, the opportunity should be taken to 
ensure that the current version of the logo is 
used.

NEXO Corporate Logo Evolution

Correct usage of the NEXO logo is fundamental 
for the protection, maintenance. and promotion 
of the NEXO brand value. Please follow these 
guidelines carefully in the production of any 
materials to which the NEXO logo is applied. 

NOTE:
Logo files can be obtained in a variety of file 
formats at nexo-sa.com

NOTE:
NEXO highly recommends using EPS format.
NEXO logos available at nexo-sa.com

Utilisation

1980s-1990s
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Positive

2004-2007 Negative

Present - use only this logo now

Present - supplementary logo

Introducing the NEXO Logo Logo Specifications

These are the only logos authorized to be used 
in conjunction with NEXO communications 
on press releases, advertisements, letters, 
presentations, websites and all other official 
documents.

Official NEXO Logos

When using different logos sizes, in order to keep 
perfect proportions between height and width. 
The height must always be 35.3% less than the 
width.

Logos Sizes

5mm exclusion zone applies to all sizes of 

logo

Minimum width of logo 25mm

5mm



X

X

X

X

X

X

Do not use any extra graphical elements

Do not use NEXO logo in any other colours 
than black & white

Do not add any text in direct use within the logo

Do not rotate or angle the NEXO logo other 
than when it is used on a vertical signboard. 
See page 17.

Do not use any older versions of the NEXO logo

Do not stretch logo

Technology

Use of the NEXO logo Inappropriate use of the NEXO logo

NEXO’s traditional colours are black, white and 
grey. Therefore please do not use any colours 
other than black or white for the logo letters and 
limit the use of the NEXO logo on backgrounds 
where other colours are utilised.

The strapline ‘Thinking. Inside the box.’ is 
designed to communicate the innovation and 
patented technologies and underpin all NEXO 
products. The strapline can be applied in print 
and digital marketing as shown.

The blue colour is our secondary colour. 
It works to support our primary colours and to 
ensure clarity on any piece of communication. It 
should never dominate a page.

This chart shows the changes in the background 
color of an area where the NEXO logo is 
displayed, when the color is changed in 10% 
steps. Use this standard as a guideline when 
deciding between the black or white NEXO logo.

How to use the NEXO logo

The NEXO logo with a strapline

NEXO blue colour

Background colour

Official logo

Colour pallete

Guideline

Straplines

100% Black C: 87 M: 74 Y: 0 K: 0

R: 1 G: 42 B: 255 

Pantone : Blue 072C

80% Black White

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Using the NEXO logo with the Yamaha logo Using the NEXO logo with the Yamaha logo

Use black or white Yamaha logo and black or 
white NEXO logo.

Use NEXO logo, not NEXO | Yamaha Group 
Company logo, together with Yamaha logo.

Use black or white for the background color of 
the logos.

Make each logo equally independent and 
symbolic.

Make a simple layout. Do not imply relationship 
or priority between the two brands by layout.

The Brand Promise logo may not be used when 
the Yamaha logo and the NEXO logo are used 
together.

To bring the equal sense of presence, match the 
height of two logos by texts “YAMAHA” and 
“NE.”

Keep sufficient distance between two logos to 
make them independent.
Isolation should be a minimum of three circles 
of a tuning fork.

Place the logos horizontally, not vertically, so 
that one does not appear superior to the other.

Place Yamaha logo on the left.
(This applies when placing two logos on a single 
surface. This does not apply when placing each 
logo in different surface of a three-dimensional 
object.)

Basic Principles Size / Height

Distance

Rules

Yamaha Logo or NEXO Logo Alone Yamaha Logo and NEXO Logo TogetherLayout

*Place Yamaha on top only if horizontal layout is inevitable.

Use black or white for the YAMAHA logo,
not violet.

Use the YAMAHA Logo,
not the Brand Promise Logo.

Use the NEXO logo,
not the “NEXO | A Yamaha Group Company” logo.



Only authorised personnel or companies 
are allowed to utilize the NEXO logo for 
communication or promotional purposes.

When presented, the logo should always 
be placed on a document or any other 
communication platform where it is clearly 
visible.

The logo placement varies according to the 
support. Please refer to the examples in this 
guide to define the correct placement.

Placement

Acceptable

Not acceptable

Thinking. Inside the box.nexo-sa.com

HIGH POWER, HYBRID SOURCE 
SOUND REINFORCEMENT

Shaping the Future by Celebrating our Past

Three decades on and NEXO Alpha systems are still thrilling live music audiences and clubbers with their characteristic 
power and presence. Now we’ve drawn on the spirit of that ‘90s classic to create Alpha +, a ‘three-box’ FOH system that 

combines the benefits of line source coupling with the easy deployment of point source speakers.

Stacked on a mid-sized festival stage or installed in a club, it’s all Alpha, reimagined for the modern age.

NEW

Thinking. Inside the box.nexo-sa.com

HIGH POWER, HYBRID SOURCE 
SOUND REINFORCEMENT

Shaping the Future by Celebrating our Past

Three decades on and NEXO Alpha systems are still thrilling live music audiences and clubbers with their characteristic 
power and presence. Now we’ve drawn on the spirit of that ‘90s classic to create Alpha +, a ‘three-box’ FOH system that 

combines the benefits of line source coupling with the easy deployment of point source speakers.

Stacked on a mid-sized festival stage or installed in a club, it’s all Alpha, reimagined for the modern age.

NEW

Placement of the NEXO logo Proportion on A4 formats

Thinking. Inside the box.nexo-sa.com

HIGH POWER, HYBRID SOURCE 
SOUND REINFORCEMENT

Shaping the Future by Celebrating our Past

Three decades on and NEXO Alpha systems are still thrilling live music audiences and clubbers with their characteristic 
power and presence. Now we’ve drawn on the spirit of that ‘90s classic to create Alpha +, a ‘three-box’ FOH system that 

combines the benefits of line source coupling with the easy deployment of point source speakers.

Stacked on a mid-sized festival stage or installed in a club, it’s all Alpha, reimagined for the modern age.

NEW
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On A4 format, the NEXO logo should be 20% of 
the A4 width for good visibility and impact.

Proportion

A4 portrait

A4 landscape

20%

20%



NOTE:
The Lato font sets can be downloaded from 
www.fonts.google.com

Only fonts from the Lato family should be used 
in the creation of NEXO marketing materials and 
communications.

When used in a text, NEXO must always be 
displayed in capital letters.

Same note for ranges names : STM, GEO, PS, RS

Using the correct font

Using capital letters

Heading style  Lato Black

Heading style  Lato Bold

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPp 
QqRrSsTtUuVvWwXxYyZz0123456789

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPp 
QqRrSsTtUuVvWwXxYyZz0123456789

Subheading style  Lato Regular

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPp 
QqRrSsTtUuVvWwXxYyZz0123456789

Body copy style Lato Regular

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPp 
QqRrSsTtUuVvWwXxYyZz0123456789

Printed Adverts and BrochuresFonts
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Thinking. Inside the box.

From local arenas to flagship international stadia, NEXO delivers a 
thrilling sonic experience for fans along with full safety compliance 
for stadium operators.
Find out more about pitch perfect sound at nexo.sa.com

PITCH
PERFECT

SOUND

Thinking. Inside the box.

Compact, powerful and available in custom RAL colours, NEXO 
loudspeakers and networked power and processing solutions are 
the perfect building blocks for a high-performance, yet visually 
unobtrusive sound system in large scale public and corporate 
spaces. Discover sound that’s heard but not seen at nexo.sa.com

HEARD
BUT 
NOT

SEEN

Thinking. Inside the box.

Compact, powerful and unobtrusive, NEXO loudspeakers 
combine even coverage and full range sound with excellent 
speech intelligibility to create the perfect system for worship 
spaces. Find out more about spreading the word at nexo.sa.com

SPREAD
THE

WORD

Thinking. Inside the box.

Characterised by high output, precision directivity and 
a compact, unobtrusive form factor, NEXO loudspeaker 
systems excel in a range of applications. Installers and 
services providers enjoy plug and play amplification and 
processing solutions, intuitive system design software 
and world-class support from a highly-experienced 
engineering team. Find out more at nexo.sa.com

FOCUSSED 
SOUND.

EVERYWHERE.

Advertising

Brochures - Feature double page spreads and covers

Compact, high-output, point source 
loudspeakers and sub-bass cabinets

Live 
Events

Corporate & 
Public Spaces

Theatres Clubs Bars &
Restaurants

Houses of
Worship

Sports 
Arenas

Immersive
Audio

Thinking. Inside the box.nexo-sa.com

NUARMk2
Universal Amp Rack

Thinking. Inside the box.nexo-sa.com

Point Source Loudspeakers

32

A point source
powerhouse

Building on NEXO’s acclaimed expertise in compact, high-
output, point source loudspeakers, the P+ Series delivers 
pristine, full-range sound at even greater Sound Pressure 
Levels, along with unparalleled versatility, thanks to an 
ingenious system for varying HF coverage patterns.

An exciting synergy of sleek good looks and stunning performance, the P8, 
P10, P12, P15 and P18 loudspeakers employ custom 8, 10, 12, 15 and 18-inch 
LF/HF drivers in a coaxial configuration to deliver perfect phase alignment, 
exceptional clarity and a smooth response across the full frequency range. 
Available in mobile and install versions, the curved, low-profile cabinets can 
be deployed both vertically or horizontally (as a wedge monitor), in Touring, 
Install and TIS versions and feature pole-mounting hardware and rigging 
points. Additionally, the P12, P15 and P18 can be used in both Active and 
Passive modes.

ACTIVE

PASSIVE

ACTIVE

PASSIVE

ACTIVE

PASSIVE

ACTIVE

PASSIVE

ACTIVE

PASSIVE

ACTIVE

PASSIVE

142dB Peak SPL 
(P18/Active Mode)

P8, P10, P12, P15, 
P18 Main Cabinets

Variable
HF Directivity

Dedicated L15,L18 
and L20 Subs

Low-Profile
Cabinets

Coaxial, Long-
Excursion Drivers

Active/Passive Switching 
(P12/P15/P18)

Touring, Install 
and TIS Versions

The L15, L18 and L20 subs are ideal partners for the P+ Series main cabinets, 
extending LF performance down to 40Hz, 32Hz and 28Hz respectively, while 
NEXO’s NXAMPMK2 or DTD/DTDAMP deliver tailored power and processing 
solutions, combining multi-channel, high powered, networkable amplification 
with sophisticated loudspeaker control and protection. Linear phase presets 
for P+ cabinets in both vertical and horizontal configuration –  and for the full 
range of NEXO cabinets – make it quick and easy to configure a ‘Plug & Play’ 
solution for any system.

With the P+ Series, musicians, DJs, theatres and event organisers can expect 
extraordinary performance from a compact system, while production and 
rental companies look set to enjoy the industry-leading levels of return on 
investment upon which the reputation of NEXO point source loudspeakers 
are built.

32

NEXO NUARMk2 Universal Amp Rack

Intelligent 
Amplification
For all NEXO Speaker Systems

Optional Power Distribution Units

The NEXO NUARMk2 Universal Amp Rack provides NEXO users with a scalable, ‘plug & 
play’, amplified audio distribution solution of unrivalled power and flexibility. Systems of 
any size can be configured easily using channel by channel preset selection of any NEXO 
cabinet, and digital output patching.

The NUARMk2 rack comprises a pair of NEXO NXAMP4X4Mk2 amplifiers, twin DMU digital input 
metering devices to connect Analog and optional AES/EBU or DanteTM inputs and a pair of DPU digital 
output patching devices for easy connection to any NEXO speakers. Based on dual-phase power supplies 
with active PFC and universal mains inputs, the amplifiers deliver up to 8 channels of 4500 watts with the 
latest generation of 96kHz / 64-bit NEXO processing.
 
System configuration is simple, using either ESMonitor or the NEXO NeMo iPad® app. NEXO cabinet 
presets are selected on a channel by channel basis, with selected cabinet names displayed by the DPU for 
easy output patching. 
 
Digital input metering is provided by the DMU, clearly indicating the presence and status of input signals, 
including network inputs. A library of presets for every single cabinet in the NEXO range delivers linear 
phase across any system, making it possible to mix and match NEXO cabinets. 
 

The MDU-232C is an optional power distribution unit designed 
for use in countries with mains voltages in the range of 220V 
- 240V. 6 different output circuits are connected to 2x out of 
the 3 phases of the 400 volts Mains input. The NUARMk2 pre-
cabled with this power distribution unit can be ordered in three 
variants (Yellow, Red, Blue) depending which phases are in use. 
Balancing the colour on the NUARMk2 on the mains allows a 
balanced usage of the three phases.

Point Source Loudspeakers

54

Variable HF Directivity

The dispersion characteristics of the P12, P15 and P18 can be 
changed in seconds through the addition of optional magnetic 
flanges. The standard cabinets use a 60° x 60° horn with additional 
90° x 40° and Asymmetrical (PS Type) 60° - 100° x 40° also available.

By default, the P8 and P10 cabinets use a 100° x 100° horn. In 
the case of these cabinets, the dispersion characteristics can be 
changed by fitting an optional, rotatable 110° x 60° horn.

Changing the horn/flanges is easy and requires no 
tools – the quick-release steel grille can be removed in 
seconds providing full access (touring versions only). 

With a fully symmetric design, there are no left or 
right versions of the P+ Series cabinets, so inventory 
requirements are significantly streamlined. The cabinets 
are built around a 15mm (18mm for P18) custom-
profiled plywood shell, using poplar veneer for the inner 
layers and birch on the outside to ensure strength, 
rigidity and light weight. Bass-reflex tuning is achieved 
through two computer-optimised ports to deliver ultra-
low distortion, even at very high output levels.

P12, P15 and P18 optional 
magnetic flanges

P8 and P10 optional 
magnetic horn

Advanced cabinet design 
with quick-release grille

Standard Horn Profile
60° x 60° Dispersion

90° x 40° Horn Flange
Rotatable

Standard Horn
100° x 100° Dispersion

Asymmetrical (PS Type)
PNT-P12FLGPS - (60°~100°) x 40°
PNT-P15FLGPS - (50°~90°) x 40°
PNT-P18FLGPS - (50°~90°) x 40°

110° x 60° Horn
Rotatable

A dedicated NXAMP preset for every horn/flange 
configuration in each P+ Series cabinet ensures perfect 
coverage at any frequency. The phase of the P+ Series setups 
is compatible with all other NEXO speakers and subs, except 
for the monitor setups where latency is minimised. 

Presets for vertical and
horizontal deployment

Optimise the dispersion for your application in just a few moments

54

NEXO NUARMk2 Universal Amp Rack

The Complete Integration
of Power and Control

The NXAMP4X4Mk2 combines advanced signal 

processing with four state-of-the-art Class D amplifiers 

to create a flexible, light-weight powering and control 

solution for NEXO loudspeaker systems. Easy to set 

up and quick to deploy, all essential parameters readily 

accessible via a large colour touch-screen on the 

front panel and a comprehensive range of control and 

networking facilities on the rear panel. 

 

The NXAMP4X4Mk2 ultra-low distortion Class D 

amplifier combines 32-bit/96KHz converters and 64-

bit signal processing to deliver significant advances 

in sound quality over the already highly regarded 

previous generation of NXAMPs. Bass is solid and 

high-end definition is particularly impressive in a sonic 

performance that is both articulate and rich with detail. 

Even at low volumes, the sound is noticeably transparent 

and pure. The amplifier integrates three new multi core 

DSPs providing a future-proofed hardware platform, 

equipped to host new algorithms and run next-

generation firmware updates for years to come. 

 

With a mains voltage range of 100 to 240 Volts it means 

the amplifier can be used anywhere in the world and run 

on all types of power generators. Robust power supplies 

use PFC (Power Factor Correction) technology to 

ensure maximum power conversion efficiency and that 

the current drawn is smoothed and free of spikes to limit 

the stress on the mains network at all times. 

Class D P|F|C * AES/EBU*

* Optional

4.3" display Tactile screen Dual Ethernet Port

x2

NXAMP4X4Mk2 Powered TDController



Web Banners
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System/Product Logos

Authorised logos for use in conjunction with 
NEXO systems or product groups are available 
for download at nexo-sa.com

Product Logos

20 20 20

B B B

20 20 20

B B B

20 20 20

B B B



Signboards

Black or White as the blackground colour

Use black or white for the NEXO Logo, aligning 
it with the top of the signboard so that it reads 
vertically from bottom to top, leaving space 
in the lower area of the signboard. If it is not 
possible to leave enough space in the lower area 
of the signboard, center the NEXO Logo, using 
white or black as the background color. 

Example 1: Do not arrange signboard layouts so 
that they read from top to bottom.

Example 2: Do not align the logo with the 
bottom of the signboard.

When displaying the NEXO Logo on a horizontal 
signboards place it in the center.

When displaying the NEXO Logo directly on a 
building use it.

Regulation colours

Vertical signboards

Examples of unauthorized usage

Horizontal signboards

Displaying the NEXO Logo 
directly on a building

incorrectincorrect
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Roll-up Banners

• �Only fonts from the Lato family should be 
used in the creation of NEXO roll-up banners.

• �Use QR codes to provide instant access to 
product information and solutions guides.

Roll-up banners
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Merchandise

USB Keys Mugs

Pens

T-shirts / PolosJackets




